





* We also have four wonderful new people who have already started
volunteering, who were prompted to contact us after seeing the HD
billboards. They are all highly professional, skilled individuals with many
talents to offer our charity. (One of these women, who is now helping us
in fundraising and PR, said she was just about to call Cincinnati
Children’s hospital to volunteer, but the billboard prompted her to call
Ronald McDonald House instead.) I would estimate the value of these four
people’s time over the course of this year at over $16,000.

As you can see, we've experienced great success from our exposure on the
NortonHD Outdoor billboards. I can’t thank you enough for the opportunity, and
please know that your compassion and generosity will help us to care for families
with hospitalized children during their most difficult times.
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